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HOW TO USE THIS BOOK
Nelson Film Television and New Media is a complete, two-year course book written specifically for 
the QCAA Film, Television and New Media syllabus. It is the first textbook specifically written for 
the Queensland Film, Television and New Media syllabus. This authoritative text delivers content 
knowledge for deep understanding and skill building for students who wish to learn about the key 
concepts of both production and theory. 

The highly visual text has been written by an experienced team of teachers who have been 
involved in every stage of Film, Television and New Media curriculum and assessment. All syllabus 
unit subject matter, objectives and cognitions, and key concepts are matched and addressed in 
detail throughout the text. Comprehensive, yet flexible in design, the text is suitable for a variety of 
individual school teaching plans.

Structure
Chapter opening images
The chapter opening images help to navigate the students 
through the text. Teachers can use the images as stimulus 
for class discussion and pre-testing of knowledge and 
understanding. Each chapter heading refers to the key concept 
that is foregrounded within each unit.

Within the text
The content has been broken into manageable chunks of 
information for students and comprehensively covers the 
syllabus unit subject matter. This suits a variety of teaching 
and learning styles, but in particular the ‘chunk and chew’ 
approach, shared in-class reading and independent exploration 
via the flipped classroom approach. Important information and 
relevant quotes feature in breakout boxes. Icons on the page 
indicate a weblink (as a hot spot in the NelsonNet book and 
on the weblinks page on NelsonNet).
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In the past 30 years there have been big changes 
in the media depictions of both men and women. 
A post-modern kind of feminism called third-wave 
feminism is a strong influence.

Thelma & Louise (1991) cast two women in the 
leading roles as fugitives in the traditional road-
trip movie genre – the villain in the story being 
sexism. This had not been seen before. From the 
1990s, films such as The Long Kiss Goodnight (1996) 
and Lara Croft: Tomb Raider (2001) cast women in 
leading roles in action movies. On television,  
crime dramas such as Law & Order (1990–2010) 
and CSI: Crime Scene Investigation (2000–15) have 
both male and female leads.

A content analysis of magazines has found that 
women’s bodies are still more often objectified than 
men’s and more often shown as body parts. A recent 
analysis of prime-time television has found only 
3 per cent of women were portrayed as housewives 
during prime time. Direct comparisons are not 
available, but in the 1970s 30 per cent of women 
were portrayed as housewives in daytime television.

In a 1995 content analysis of British television 
ads, men were shown for the first time cooking 
more often than women. Following a backlash from 
female consumers, advertisers were reluctant to 

‘It could be said that in the 1990s, to a certain extent, program makers arrived at 
comfortable, not-particularly-offensive models of masculinity and femininity, which a 
majority of the public seemed to think were acceptable.’

David Gauntlett, Professor of Media and Communications, University of Westminster

show women doing housework. Only 7 per cent of 
ads showed women cleaning. However, many other 
aspects of gender representation were unchanged. 
Women were nearly always young and attractive. 
Only 10 per cent were aged over 40. Men were still 
more likely to be in paid employment.

A study by Jim Macnamara of the University 
of Western Sydney found that in the 2000s, 
69 per cent of representations of males were 
unfavourable compared with just 12 per cent being 
favourable. When men were represented positively, 
it was often because they had ‘embraced their 
feminine side’, says Dr Macnamara.

Male and female stereotypes
Male stereotypes
The following male stereotypes were identified in 
a report called Boys to Men: Media Messages about 
Masculinity by the Children Now organisation:
• The joker. This type can be seen in movies such 

as Ghostbusters (1984) or Back to the Future (1985).
• The jock. Often seen in horror movies as 

among the first to die, the jock demonstrates  
his power and strength to impress women.

8.4.1 Gender 
Bias without 

Borders 2015 
report

8.4.2  
Boys to 

Men: Media 
Messages 

about 
Masculinity

Table 8.3 Upward trend in women’s share of prime-
time TV characters in the 1970s and 1980s

YEAR PERCENTAGE

1971 18.3

1974 27.8

1987 35.0

Men’s representations also began to change after 
nearly 60 years of very narrowly limited depictions. 
The film Three Men and a Baby (1987) showed 
men in nurturing roles. Some action-movie heroes 
seemed to show greater sensitivity as well. But 
hyper-masculine action heroes such as Rambo also 
appeared in the 1980s.
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Figure 8.11 The character of Ripley in Alien (1979) and 
its sequel Aliens (1986) marked a turning point for the 
representation of women in film. As the protagonist of 
the films, and a fearless warrior, Sigourney Weaver’s 
character battled on an equal basis with the men. 
Ripley set a trend for female characters in science-
fiction films that followed.

1990s–2020s
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End of section activities
Marzano’s cognitions and the syllabus underpinning 
factors are structured into the student activities. Each 
activity is based around one of the key cognitions used 
in the syllabus. The activity sentence stem begins with 
the cognitive verb. The activity then pushes students to 
explore the full potential of the cognition by taking them 
through the enabling aspects of the cognition and key 
supporting concepts as listed in the syllabus. Each activity 
is also designed to reflect the syllabus underpinning 
factors of literacy, numeracy and the 21st-century skills 
(such as collaboration or critical thinking).

The activities sections take two approaches to 
supporting students in acquiring and developing the 
knowledge and skills they will need to be successful in 
Film, Television and New Media. 

The ‘vertical’ approach moves students along the question and the cognition. In this approach, the 
cognitive verbs are stacked vertically as separate skills to be developed through a task that has several 
independent components. Enabling aspects and key supporting concepts are identified in brown. This 
ensures students explore all aspects of the cognition.

The ‘horizontal’ approach, usually in a table, moves students in a logical progression across the page. 
The cognitive verbs are interrelated in a developmental way to the core task of the activity. Students 
perform developmental cognitive tasks on the same ‘umbrella’ concept. As with the vertical approach, 
enabling aspects and key supporting concepts are identified in brown, ensuring the cognition is 
fully explored.
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with the lawyer hero, for example, but will ask us 
only to recognise the law-breaking young thugs.

• The media make categories of people, events 
or ideas. Categories include labels such as ‘the 
unemployed’, ‘the aged’ or ‘businessmen’. The 
war in Iraq, for example, becomes ‘another 
Vietnam’. Representations are generalisations 
about categories and why events, ideas or people 
belong in them. These categories then become 
part of our thinking processes.

• Representations contain a point of view. The 
meaning in a representation will be selected and 
constructed, already containing built-in value 
judgements. All representations contain the 
point of view of the people who made them.

• Representations have a mode of address. 
Hidden behind the apparent naturalness of the 
representation will be some assumptions about 
who you are. For example, a news item about 
youth may address you in a manner that assumes 
you are a middle-aged businessperson rather 
than a young person.

Selection, construction and omission
Representations are presented to an audience 
after a process of selection, construction and 
omission. Selection of some elements over others 
means that only certain aspects of the chosen 
actuality are depicted. Omission of other elements 
means that different sides of the story are not 
presented. Omissions are sometimes referred to as 
‘silences’. It is the choice of the people producing 
the representation whether or not to leave out 
certain elements. Often they do this because those 
elements do not support the point of view they 
want to convey.

• individual people as characters (such as the US 
president in the 1996 film Independence Day)

• social groups (such as age groups, gender groups 
or racial groups)

• institutions or organisations (such as the 
government)

• ideas (such as law and order or unemployment)
• events (such as European settlement of Australia 

or the 9/11 terrorist attacks of 2001).
A representation can be a single image, a 

sequence of images or a whole program, written 
words, spoken words or song lyrics.

How representations work
Representations invite audiences to understand 
them and agree with them in certain preferred 
ways. However, depending on the audience, 
different interpretations are to some extent possible.

Representations work in the following ways:
• A representation consists of repeated 

elements. The more we see these elements 
repeated, the more the representation will 
appear to be natural or normal.

• We are invited either to identify with or 
to recognise the representation. Producers 
of the media representation may have a view 
of the world that is similar to our own. If their 
representation fits in with our view of who 
we are, we may choose to identify with it. This 
happens, for example, when a movie invites us 
to imagine ourselves in the role of an appealing 
character. On the other hand, the producers may 
see a person, idea or event as somehow foreign 
or different from them. We will then be invited 
to recognise the representation from our own 
experience. A program might invite us to identify 

Figure 8.2 (a) The representation in this image of a family from the 1950s suggests the woman’s place is in the 
home. The man’s role is to provide financially and allows a minimum of involvement in family life. (b) A 1990s image 
of a family includes the father within the family circle and suggests through body language and clothing that the 
mother is an equal partner in all things, probably including employment. However, the family is still represented 
as a conventional nuclear family. (c) This modern image of a family suggests that single parenthood may be a 
likelihood, while maintaining the possibility that the rest of the family is elsewhere in the house. The portrayal of the 
father as a potential single parent is an innovation on the typical portrayal of a woman as the single parent.
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1 Use the Bechdel test to assess some of the top films released this year. Respond to the areas of 
investigation in the table below.

ANALYSE APPRAISE EXPLAIN

Analyse the films, dissecting and 
interpreting the speaking roles to 
evaluate them using the Bechdel criteria.
Make a judgement as to whether or not 
the films pass the test – and whether 
they pass the test fully or pass just some 
or none of the criteria. 

Appraise the films according to 
whether they have worth independent 
of the Bechdel test, and whether 
women still play significant roles on-
screen or in production. 

Explain the reasons for 
your decisions, giving 
additional information that 
demonstrates the process you 
went through, and illustrate 
with examples.

2 Try conducting a ‘reverse Bechdel test’ in relation to the portrayal of males in films, television programs 
and video games. Analyse current movies, but also consider the following movies as possibilities:  
Psycho (1960), The Terminator (1984), About Last Night (2014) and Juno (2007).
 Appraise the worth of the Bechdel test as a tool that can work in a variety of situations by systematically 
examining its applicability.

3 Construct a collage charting changes in either the male action hero character in films or the 
representation of the housewife/mother figure in advertising. You will need samples from each of the key 
eras of media development: the pre-feminist, feminist and post-feminist eras.
Explain the changes in labels attached to the collage, giving additional information about each stage.

4 Choose one of the following topics and discuss it in pairs.
• Has the advertising industry overreacted in its portrayal of men? Consider representations of men in 

the kitchen, men as sex objects and men portrayed in beer ads.
• To what extent has the exploitation of women’s bodies in advertising decreased since the pre-feminist 

era? Or has it become worse?
 Explain your viewpoint to your partner, clarifying your perspective with additional information and 
specific examples. Present the outcome of your discussion to the class.

5 Write a report on the representation of gender in a specific medium of your choice, such as television, 
film or new media.
 Explain the representations you have chosen, identifying key features and recognising the qualities that 
each of them has.
 Analyse how each of the representations operates, breaking them down into constituent parts 
and separating out the codes and conventions used. Interpret the connotations of each part of the 
representation.
 Appraise the status of the representation by collecting real-world statistics to compare actuality with the 
media representation. Draw conclusions about the accuracy and worth of the representation.
 Synthesise an edited montage of the representation of males and females over time, using imagery from 
a collection of movies, and solving conceptual, creative or technical problems as they arise. Scan DVD 
covers, create movie stills using a capture program or download images to build the moving-image media 
production.

8.4 ACTIVITIES
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Key concepts and subject matter
Chapters are based around the five key concepts of the Film, Television and New Media syllabus 
and they cover all the required subject matter in each unit of the syllabus. The key concept approach 
enhances flexibility and allows the textbook to provide suitable content for a wide range of individual 
school programs. It also allows for easier access by students when they are studying by themselves. 

Images as a learning channel
Nelson Film, Television and New Media features a range of up-to-date and relevant images. Each image 
is accompanied by an extended caption that provides the students with additional information to 
enhance and deepen their learning experience. 
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Making and responding 
The ‘Making and responding’ sections address 
student assessment outcomes. These sections are 
designed to provide students with the practical 
information they need to complete formative 
and summative assessment tasks. Information about 
both written, pre-production and production tasks 
is provided.

Using the book for exam study 
The exams can be a stressful time for Year 12 students. Doing well in an exam depends on several 
attributes:
• having good subject understandings within the five key concepts
• being able to flexibly apply those understandings in processes related to unseen exam questions
• developing good organisational skills
• enhancing memory skills through spaced repetition.

This textbook provides a comprehensive subject knowledge and helps to develop skills in each of 
the syllabus objectives. It is ideal for private study.

NelsonNet
NelsonNet is a protected portal to the premium digital resources for Nelson textbooks located at 
www.nelsonnet.com.au. Once your registration is complete, you will have access to digital content 
to supplement and complement each chapter, including activity sheets and weblinks. Icons in your 
NelsonNetBook will link you to these resources.

Teachers will have access to these resources plus teaching programs in Word and PDF formats, 
stimulus material for helping students develop their work and a PDF version of the student book.

Disclaimer
Please note that complimentary access to NelsonNet and the NelsonNetBook is only available to 
teachers who use the accompanying student book as a core educational resource in their classroom. 
Contact your Education Consultant for information about access codes and conditions. 
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